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1. BioFach 2009 International Organic Wine
 
BioFach will be 20 and the World Organic Trade Fair  invites the industry to its birthday party in the 
Exhibition Centre Nuremberg from 19-22 February 200 9. 347 wine exhibitors from 23 nations 
presented their top wines from certified organic cu ltivation to an interested professional audience in  
2008. Some 10 % more wine exhibitors are expected i n 2009. To enable exhibitors and visitors to 
drink a toast to the twenty-year-old exhibition wit h the finest wines, an international jury of approx . 39 
well-known tasters tasted the best of the top organic w ines from winegrowers around the globe on 22-
23 November 2008. 521 wines from 13 countries enter ed this year’s competition. The jury awarded 
Special Gold to 11 wines, Gold to 60 and Silver to 129. 124 wines received a recommendation.

 
www.biofach.de/winehall

2. BioFach Olive Oil Award enters 2nd round
 
After the successful premiere at BioFach 2008, at w hich awards were presented to 10 top oils and 20 
recommendations made, applications are now being re ceived for 2009. The special feature of this 
award is the jury – the oils entered are tasted onl y by the visitors at BioFach, so the award accurate ly 
reflects the taste expected by the market. All oils  entered are also on display at the Olive Oil Bar, 
where they can be tasted free of  charge. More information and the terms of entry ar e available here:

 
www.biofach.de/oliveoil

3. Organic market in Denmark doubled in four years
 
With the latest figures from the grocery sector, ov erall organic sales are expected to be in the  region of 
DKK 4.5 billion in 2008 (0.6 bn EUR). In 2004, sale s totalled just over DKK 2 billion (268 m EUR). 
Organic Denmark expects this growth to continue suc h that sales will have doubled  again by 2013 and 
reach DKK 9 billion (1.2 bn EUR). Ongoing reports f rom grocery chains and organic companies to 
Organic Denmark point to an overall increase of at least 30 percent in sales so far this year, and the  
growth in organic sales continues despite the gener al economic slowdown. Families with young 
children are among those who are increasingly choos ing to buy organic products. 
According to the National Statistics Office in Denm ark, exports of organic goods in 2007 were 73 % 
higher than the previous year, so total exports amo unted to a good 70 m EUR.

 
www.organicdenmark.com



4. Catalonia backs organic
 
The Catalonian Ministry of Agriculture passed its F ood and Organic Agriculture Plan for the period 
2008-2012 on 25.11.2008. This plan with a budget of  almost 37 million EUR is part of the Catalonian 
government’s aim to increase the existing 60,095 ha  of organic farmland in Catalonia by 30 % and 
raise the consumption of organic food by 50 % by 20 12. 
According to the State Minister of Agriculture, Joa quim Llena, 30 % of Catalonians consume at least 
one item of organic food a month, and as many as 22  % regularly. They do this mainly for health and 
environmental protection reasons. The plan is also intended to promote environment-friendly firms, 
biodiversity and local and traditional food.

 
www.gencat.cat

5. Technology platform “Organic Farming and Food”
 
The technology platform “Organic Farming and Food” was presented at the Czech Permanent 
Representation in Brussels at the beginning of Dece mber. The importance of the new platform was 
emphasized by a broad alliance of representatives f rom the organic farming and organic food sectors, 
young farmers from Europe, consumer organizations a nd research associations. Dr. Alexander Beck 
as representative of the European organic industry associations highlighted the necessity for 
consistent orientation of all research activities o n sustainability aspects. He praised the organic fo od 
industry as the best concept for bringing the food industry into line on sustainability.

 
www.tporganics.eu

 

 
 

6. First West Africa Summit on Organic Agriculture
 
The First West Africa Summit on Organic Agriculture  was held at the Federal University of Agriculture,  
Abeokuta, Nigeria, from November 17-21, 2008. The t heme of the conference was “Organic 
Agriculture and the Millennium Development Goals”. 119 participants from 16 countries including 5 
West African countries attended the summit. The sum mit noted the development of a curriculum for 
Organic Agriculture in tertiary institutions in Nig eria which has potential for adoption in other Afri can 
countries and the launch of the West Africa Network  on Organic Agriculture, reports Africa Organic 
News, published by IFOAM. 
IFOAM successfully organized training on advocacy f or 30 selected participants from 13 African 
countries in conjunction with the conference and a Participatory Guarantee Systems (PGS) workshop 
for all participants at the summit. 
The Organic Africa Pavilion will be present for the  second time at BioFach 2009.

 
www.organicafrica2009.com

7. Hess Natur receives German Sustainability Award
 



Germany’s biggest natural fashion label is the winn er of the German Sustainability Award 2008. 
Sabine Christiansen presented the award in the Purc hasing Category to Wolf Lüdge, Managing 
Director of Hess Natur, in Düsseldorf at the beginn ing of December. The award paid tribute to the 
exemplary creation of ecological and social values.  This year, the German Sustainability Award under 
the patronage of German President Horst Köhler, is presented for the first time to companies that 
combine business success with social responsibility  and environmental friendliness in an exemplary 
way.

 
www.hess-natur.info

8. EU considers genetic engineering reservations
 
“It is very much appreciated that the EU Environmen t Ministers have agreed on better arrangements 
for the approval of genetically modified plants in Europe,” says Euro MP and Green consumer 
protection expert, Hiltrud Breyer. The long period of massive criticism by individual EU member states , 
scientists and environmental associations has at la st borne fruit. A positive step is also the planned  
improvement in the protection of GM-free areas in E urope, which the Greens have demanded for a 
long time. 
The agreed improvements focus on the European Food Safety Authority EFSA, which is now 
compelled to give adequate consideration to risk st udies from the EU member states in future. “The 
decision by the EU Environment Ministers is hopeful ly the start of a comprehensive and critical 
examination of the risks of genetically modified pl ants,” says a delighted Breyer.

 

9. Prince Charles presents awards to organic school  kitchens in England
 
The Prince of Wales, who has long spoken about the importance of educating young people about 
where their food comes from, showed his support for  the movement by presenting awards to the six 
schools in England with the best school food cultur e at the first ever Food for Life Partnership Award s 
Ceremony in London at the beginning of December.  
Jeanette Orrey, Food for Life Partnership School Me als Advisor and the school cook who inspired 
Jamie Oliver’s School Dinners campaign, says: "We c ampaigned for better school dinners, but it’s not 
just about school meals anymore, it’s also about practical food educ ation like learning to cook, growing 
food and visiting farms to learn where food actuall y comes from. The Food for Life Partnership’s 
ambitious goal is to have 3,600 schools enrolled by  2011.

 
www.foodforlife.org.uk

10. USA: Organic catering on the up
 
In the regular report of the Organic Trade Associat ion there are a multitude of examples for more 
organic in restaurants and canteens. If the White H ouse is planning to serve organic food when 
Barrack Obama moves in isn’t known yet, but the ‘Go od Stuff Eatery’, opening on Capitol Hill in 
Washington, D.C., offers organic ingredients. ‘Orga nic to Go’ has opened a free-standing café at San 
Diego International Airport. The certified organic retailer with fast-casual cafés and catering servic es 
has also contracted to build three operations in th e capital and one in Arlington, Virginia.

 
www.ota.com/pics

 
Top speakers at  Sustainability Conference from 17 -18.2.2009
 
The first International Sustainability Conference i n Nuremberg focuses on "Verified Sustainability". The 
conference is the forum for industry, politics, non -governmental organizations and consumers. The top  
speakers who have already confirmed their attendanc e include: Klaus Töpfer, former German 
Environment Minister and Executive Director of the United Nations Environment Programme UNEP, 
Renate Künast, parliamentary party leader of the Gr eens and former German Minister of Agriculture 
and Consumer Protection, and Alexander Müller, Assi stant Director-General of the UN Food and 
Agriculture Organization FAO. The following will pa rticipate from industry: Kraft Foods, Faber Castell , 
KPMG, Tschibo, Puma and Swiss COOP. The conference is organized by NürnbergMesse in 
cooperation with Bernward Geier, COLABORA, Udo Cens kowsky from consultant Organic Services, 
and the partners UNEP Centre on Sustainable Consump tion and Production, CSCP, and the 
International Social and Environmental Accreditation and Labelling Alliance, ISEAL. 
The event offers noted experts from all over the wo rld an ideal forum for exchanging views on 
sustainable management especially from the aspect o f verifiability. Credibility and transparency are 
important guidelines for Corporate Social Responsib ility (CSR). It is a matter of  distinguishing between 



real sustainability and greenwashing. Consumers sho uld have improved means of verifying how 
companies accept social responsibility through thei r CSR policy. 
www.sustainability-conference.de

 
 

 
+++ The IFOAM Growing Organic pages online: comprehensi ve information for everyone from 

grassroots organizers engaged in advocacy, to train ers, smallholders and policy makers. 
 
www.ifoam.org/growingorganic

+++ SEKEM founder Dr. Ibrahim Abouleish receives Federa l Order of Merit. With this award, 
Germany has paid tribute to his lifetime achievemen t towards intercultural and interreligious 
exchange with the Federal Republic of Germany.

+++ Animal feed partly containing soya enriched with me lamine from China has been supplied to 127 
organic farms in the Loire region of France.

 

BioFach globally present
 
BioFach  
Nürnberg, Germany 
19.-22.02.2009 
www.biofach.de

BioFach China 
27.-29.05.2009 
www.biofach-china.com

BioFach America 
24.-26.09.2009 
www.biofach-america.com

BioFach India 
29.04.-1.5.2009 
www.biofach-india.com

BioFach América Latina 
28.-30.10.2009 
www.biofach-americalatina.com

BioFach Japan 
7.-9.10.2009 
www.biofach-japan.com
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